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Role Summary (Online Advertising Text) 

Strategic Brand & Marketing Manager 
Iconic Australian Fashion Retailer | Purpose‑Led & Community‑Centric  

Creativity Meets Commercial Impact 

• Lead the brand story for one of Australia’s most loved youth fashion retailers 

• Shape a distinct and purpose‑driven customer experience across all channels 

• Champion creativity, culture, community and leadership 

A rare and exciting opportunity now exists for a dynamic, future‑focused Strategic Brand & Marketing Manager to join the 
Sportsgirl brand. 

As a long‑standing leader in Australian youth fashion, Sportsgirl is defined by creativity, inclusivity, authenticity and a deep 

connection to community. This role will play a pivotal part in amplifying that identity. 

The Strategic Brand & Marketing Manager will drive the strategic direction of the brand, leading on integrated marketing 

initiatives that elevate customer experience, strengthen community partnerships and ensure a bold, cohesive, on ‑brand 

presence. Partnering closely with the Managing Director and key creative and commercial stakeholders, you will influence 

how Sportsgirl shows up across all channels.  

As a highly creative thinker and a confident commercial strategist, you will bring a fresh, entrepreneurial lens to brand 

building. You thrive in fast‑paced environments and are energised by collaboration with talented people across digital, 

buying, retail operations and external creative partners. Your purpose‑led mindset and passion for storytelling will help 

shape a brand that continues to inspire the next generation of Australian women. 

You are an authentic, inclusive and energetic leader with deep marketing expertise spanning brand strategy, social and 

content, creative production, PR and customer insights. You have a strong understanding of the retail environment — 

ideally within fashion, FMCG, lifestyle or a similarly dynamic sector — and bring the judgement, commercial acumen and 

adaptability required to lead a multi‑disciplinary creative team. You enjoy bringing clarity from complexity, influencing 

senior stakeholders and making thoughtful decisions that balance creativity, business objectives and community impact. 

A trusted advisor to the Managing Director, you will guide key decision‑making, champion values‑based leadership and 

ensure Sportsgirl’s tone, brand and voice remain unmistakably distinctive. You are decisive yet diplomatic, deeply 

collaborative, and committed to fostering a culture of creativity, belonging and high performance within your team. 

Beyond day‑to‑day leadership of brand, marketing, content and creative production, you will play a central role in 

community partnerships and maintaining Sportsgirl’s reputation as a purpose‑driven, people‑first brand. Your contribution 

will help the organisation operate with greater impact, agility and integrity — delivering meaningful experiences for 

customers, team members and the communities we support. 

As part of The Sussan Group, Sportsgirl is proud to be a Certified B Corporation™. This certification independently verifies 

that The Sussan Group meets high standards of performance, accountability, and transparency.  

To obtain a copy of the Candidate Brief for this role, please visit: watermarksearch.com.au/position-descriptions  

To express interest, please send your application quoting Ref No A006211 to Watermark Search International at 

search@watermarksearch.com.au. We will reply to the email address used for your application.  

Closing date: Sunday 18th January 2025 

 

  

https://www.watermarksearch.com.au/position-descriptions
mailto:search@watermarksearch.com.au
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Position Description 
About Sportsgirl  

Proudly Melbourne-born, The Sportsgirl brand and our iconic bold stripes have been part of contemporary Australian 
fashion culture since 1948. We’ve created a vibrant community where creativity and self-expression thrive, and as a 
business, we are committed to providing inclusive fashion for all Australians.  

As part of The Sussan Group, we're proud to be a Certified B Corporation™. This certification independently verifies that 
The Sussan Group meets high standards of performance, accountability, and transparency. Our commitment to 
sustainability and social impact benefits everyone—from our team to our customers, and our suppliers. 

As a business, we’re committed to creating meaningful change, in measurable and transparent ways. By listening to and 
representing our community, we believe in the power of positivity, hope and kindness to create positive change in the 
world. The Sportsgirl team is here to champion our vibrant community called Generation Sportsgirl, every step of the 
way. 

For more information, please refer to https://www.sportsgirl.com.au/about-us 

Primary Purpose of the Role 

The Strategic Brand & Marketing Manager is responsible for forward thinking through an entrepreneurial approach in all things 
marketing and brand to lead the way in Australian youth fashion. This role will be a brand custodian and strategically influe nce 
all functions of the business to drive engagement, reach and conversion. 

The Strategic Brand & Marketing Manager is responsible for the strategic thought leadership and all Marketing for the promotion 
of the brand across all media channels, online, stores and internal/external communications. Partnering with key agencies, 
contacts and community partners is an integral part of the role and developing all internally produced graphics/documents to 
ensure they represent a purpose led brand with marketing that reflects the Sportsgirl tone of voice and customers values. 

This role works with our creative agency in the UK. After hours teams meetings will take place on a regular basis (fortnightly). 

Relationships 

Reports to: Managing Director, Sportsgirl 

Direct Reports: Art Director  

Graphic Designers  

Brand Communications Officer  

Social media & content Coordinator 

Direct Relationships: Brand Leadership Team  

Buying teams  

Digital Manager & Digital Team  

Retail Operations Team  

VM Team  

Group Retail Chief Executive Officer  

Group People & Community Partnerships Manager 

External Relationships: Creative Agencies & Suppliers Studios & Producers  

Other Agencies Production Crew  

Community Partners 

  

https://www.sportsgirl.com.au/about-us
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Skills, Behaviours & Selection Criteria 

Our Values: 

• Authentic 

• Passionate 

• Optimistic 

• Inclusive 

• Honest 
 

Our Behaviours: 

• We collaborate & support 

• We empower & trust our teams 

• We encourage entrepreneurship 

• We do the right thing 

• We are accountable 
 

Competencies & Skills: 

• Leadership and team development 

• Strategic Planning & Business Planning 

• Influencing & Relationship building 

• Highly organised and effective time management skills 
• Planning & Organisational skills 

• Strong attention to detail 

• Problem solving and Decision Making 

• Written and verbal (inter-personal) communication skills 

• Commercial & Financial Acumen 

• Creative Direction & Brand Custodian 

• Stakeholder influence 

• Customer Insight & Research 

• Risk & Reputation Management 

• Change Leadership 

• Brand Strategy Development/ Experience 

• Make informed and confident decisions and recommendations based 
on complex information and shares that perspective in a clear, timely 
and effective way. 

Experience & Relevant Education: 

• Previous experience in a senior marketing or Brand Management 

position 

• Proficient in Microsoft Office Suite 

• Strong understanding of the retail trade industry and competitor 

landscape 

• Strong understanding of both digital & instore marketing 

• Demonstrated experience and ability to think globally/ strategically to 

turn information into effective strategies and drive results. 

• Experience in effectively managing multiple projects. 

• Proven experience delivering a marketing strategy based on the 

environment and competitor landscape to deliver outcomes 

• Relevant Tertiary Qualification in Marketing, Communication or relevant 

field is desirable 
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Key Competencies 

 Major Responsibilities Performance Measures 

Strategic Brand & Marketing Direction  

• Develop and implement a strategic Marketing plan for the Sportsgirl business 
based on the current retail and customer environment aligned with the Brand 
strategy  

• Work in conjunction with the Managing Director to deliver the overall brand and 
marketing strategy.  

• Manage all creative direction for the Brand with the Managing Director and Art 
Director and ensure that the brand is synergised across the business.  

• Develop integrated & creative marketing strategies and initiatives which further 
enhance the positioning of the Sportsgirl Brand within the marketplace.  

• Work with Sportsgirl Senior Leadership team to proactively identify, develop 
and drive longer term strategies and initiatives that will result in profitable 
growth for the company.  

• Oversee all assets and communication for Brand internally and externally.  

• Ownership of annual milestone calendar for the Brand.  

• Develop monthly marketing plans in conjunction with the Managing Director to 
drive sales.  

• Keep abreast of all competitors digital marketing channels & social platforms to 
ensure informed decision making and strategic direction aligns to the current 
environment and culture.  

• Partner with the Sportsgirl Digital Manager to determine media spend and 
strategy for each season.  

• Approve the design and execution of all advertising and creative material.  

• Strategic Marketing plans for 
the business implemented/ 
delivered within timeframes to 
meet business requirements  

• Effective management of 
creative direction in 
conjunction with Managing 
Director & Group People & 
Community Partnerships 
Manager  

• Profitable growth attained 
from long term strategies 
delivered.  

• Media spend allocated 
strategically.  

Brand Custodian  

• Review existing customer insights and research and be responsible for 
developing strategies and action plans that leverage customer data to enhance 
customer experience and drive overall business performance through enhanced 
Brand positioning opportunities.  

• Responsible for setting clear Brand guidelines for assets and comms and 
strategically influencing and partnering with Ecommerce and Visual 
Merchandising Managers to ensure consistent Brand expression.  

• Ownership of how the Brand shows up across all internal and external 
communications and imagery, ensuring all executions are Brand-appropriate, 
customer-centric and strategically aligned to Brand values and purpose.  

• Own the development and ongoing management of the Community Calendar 
in conjunction with the Group People & Community Partnerships Manager and 
Managing Director, Sportsgirl, ensuring alignment to Brand, customer and 
community strategy.  

• Act as a key strategic contact for external community partners (e.g. headspace), 
building strong relationships that support Brand, community and commercial 
and B Corp objectives.  

In conjunction with the Brand Communications Officer:  

• Manage and oversee all Brand copywriting and marketing communications to 
achieve engagement and brand objectives.  

• Lead the development and execution of a comprehensive content and social 
strategy that supports brand, community and campaign objectives across  

 

 

• Guidelines delivered/updated 
on time and followed 
consistently by Ecommerce 
and VM.  

• Majority of assets approved 
first time with minimal 
changes.  

• Community Calendar created, 
kept up to date and activities 
align with brand and 
community priorities.  

• Strong working relationships 
and community partner 
feedback and delivery of 
agreed community and B Corp 
outcomes.  

• Accountable for all Brand 
copywriting, marketing and 
social media communications.  
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 Major Responsibilities Performance Measures 

Leadership 

Values-Based Leadership 

• Inspire and lead your team in line with the Group Purpose and Values. Ensure 
values-based decisions are made e.g. “We Do the Right Thing” 

• Ensure decisions and actions make a positive impact, which is at the core of 
everything we do.  

• Group Purpose & Values  

• Ethical Leadership decisions  

• Engagement Survey results  

Inclusive Leadership 

• Actively support the Group & Brand Diversity & Inclusion goals by inspiring, 
motivating, leading, and assisting all team members to implement and deliver 
against the D&I goals and Reconciliation Action Plan as required. 

• Role model an inclusive mindset, communication, and behaviour 

• Inspire, coach, support, and assist team members to contribute toward a 
culture of belonging, equity, cultural and psychological safety. 

• Ensure diversity and inclusion is reflected in the recruitment process when 
hiring, selecting, and managing team members to build equality and equity. 

• D&I goals embedded within 
Dept/team  

• Reconciliation Action Plan 
outcomes  

 

Performance Management 

• Conduct effective onboarding, including 1,3 & 5-month reviews, for new team 
members to successfully support their transition into the business. 

• Provide regular feedback that is inclusive, respectful, and effective to enable 
team members to develop skills and competencies to maximise their 
performance and potential for current and future roles.  

• Hold regular meetings with direct reports to review performance and ensure 
consistent progress toward individual and business goals.  

• Conduct meaningful performance & development discussions and reviews for 
direct reports seasonally and follow up on agreed actions throughout the year.  

• Manage and address performance shortfalls in a timely manner. Co-build goals 
and solutions, including development plans, to encourage performance 
ownership.  

• 1,3- & 5-month reviews are 
conducted for all new team 
members.  

• Regular discussions/meetings 
held with direct reports.  

• Onboarding new team 
members is well-structured to 
ensure relevant learning 
outcomes are achieved.  

• Team member performance is 
managed.  

Talent Management  

• Ensure succession plans and cross training is in place for key roles including 
developing a pipeline of potential talent for current and future roles within your 
Department, Business or Group.  

• Succession plans in place  

Retention Management  

• Deliver a positive work environment to minimise the turnover of your direct 
reports. 

• Retention/Labour Turnover  

Oversee all Creative Assets  

• Provide strategic management of all Sportsgirl photography and content – 
including Expression of Purpose, content, e-commerce and department 
shoots – ensuring alignment to brand, commercial and campaign objectives. 

• Approve the end-to-end creative and production process (from brief to final 
sign-off), setting quality benchmarks for art direction, imagery, retouching 
and VM execution across all channels within required timeframes. 

• Translate feedback from senior stakeholders and the Creative Agency into 
clear creative and production direction for the Art Director, Producer and 
external suppliers. 

• Guide concept development with the Art Director for key shoots, providing 
oversight on talent, styling, locations and shot lists to ensure is on brand. 

• Provide strategic oversight of supplier and agency partnerships, including 
negotiation, budget governance, shoot estimates and post-shoot 
reconciliation. 

• Campaign and shoot delivery 
on time, on brief and achieving 
agreed direction.  

• All shoots delivered on time, 
within budget and meeting 
agreed benchmarks.  

• Clear briefs issued, minimal 
rounds of rework and high 
customer engagement.  

• Shoots “on brand” with minimal 

• corrective 
feedback. 
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 Major Responsibilities Performance Measures 

• Lead the forward planning of all shoots and assets including the 
calendarization of all shoot’s creation in conjunction with key stakeholders, 
optimising resources, timing and delivery to support trading and campaign 
timelines. 

• Champion Sportsgirl’s brand image, ensuring all creative outputs, product 
presentation and VM support a distinctive and customer-centric visual 
experience.  

• Partner with Buying Managers to develop and execute product-led marketing 
strategies that hero agreed key items and categories, achieving targeted uplift 
in sales, sell-through and margin for featured product.  

• Calendar agreed, 
communicated and delivered 
within required timeframes.  

• Consistent application of brand 
guidelines and positive 
feedback on imagery and VM.  

• Featured product meeting 
targets.  

Digital Platform & In House Creative  

• Develop and manage the strategic direction for all things brand related on digital 
platforms.  

• Lead & manage social content strategy & execution.  

• Work effectively with all departments maintaining open communication on 
branding requests, e.g.: packaging, labelling, brochures, invites, websites, 
emails.  

• Manage and sign off the creative brand assets – including Digital assets, printed 
assets, or community partnership assets.  

• Digital brand strategy delivered 
and agreed targets achieved.  

• Social strategy delivered and 
agreed targets met.  

• Branding requests delivered on 
time, on brief, positive 
stakeholder feedback.  

• All assets approved as on-
brand, accurate and ready for 
use.  

PR & Media Relations  

• Work with the Managing Director & Digital Team on the development of 
strategies to generate new PR opportunities. Develop impactful integrated 
digital campaigns aligned to Sportsgirl vision.  

• Approve PR opportunities, including development of relationships with key 
media, influencers and social media.  

• Oversee the responses for Brand specific customer communication, including 
complaints and feedback on social platforms, or through customer support.  

• Oversee any events i.e., seasonal PR launches including all communications, 
delivery of product samples and ensuring all aspects of event are on brand and 
approved by the Managing Director.  

• Work closely with Retail Operations team and Visual Merchandising Manager 
for store specific events where applicable  

• Display an understanding of the policy on promotional and editorial requests 
Sportsgirl will support  

• Digital campaigns aligned to 
Sportsgirls vision.  

• All PR Requests responded to 
within a timely manner  

• Build and maintain effective 
relationships with agency, key 
media, influencers and social 
media  

• Monthly reports produced on 
PR Events  

• Effective PR Strategies 
developed in conjunction  

Financial Management  

• Develop marketing strategies aligned with the approved marketing budget to 
achieve agreed commercial and brand objectives.  

• Manage Sportsgirl marketing budget, track/submit all department invoices and 
monitor expenses ensuring identification of any corrective action required.  

• Liaise with Finance team on a monthly basis to monitor Department expenses 
and identify any corrective action required.  

• Negotiate quotes and estimates.  

• Negotiate contracts and Agreements as required in conjunction with the 
Finance Team.  

• Obtain competitive quotes and estimates.  

• Accurate expense 
management & /budget record 
keeping maintained  

• Invoices coded and passed to 
Accounts Payable within 
stipulated timeframes.  

• Strategies within budget.  

• Costs at or below budget.  

Internal & External Relationships  
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 Major Responsibilities Performance Measures 

• Work with Portas (UK agency) to develop impactful, integrated marketing 
campaigns aligned to the Brand values, purpose and customer. Build effective 
relationships with both internal / external parties  

• Communicate effectively with all departments and develop strong relationships 
with these teams  

• Work closely with external suppliers in both Australia and internationally  

• Effective relationships 
established and maintained  

Environmental, Social & Governance (ESG)  

• Ensure compliance with relevant legislation and regulations.  

• Ensure the Group Retail CEO & Group People & Community Partnerships 
Managers are kept up to date on any legal matters or issues that may result in 
reputational damage to the Brand or Group.  

• Ensure our B Corp standards of social and environmental performance, 
transparency, and accountability are met.  

• Ensure the stakeholder impact is considered in every decision we make.  

• Ensure Company policies & procedures are always adhered to and clearly 
communicated and followed by all team members.  

• Ensure that Health, Safety and Wellbeing Policies are always adhered to and 
communicated and followed by all team members as required.  

• Ensure adequate measures are in place to safeguard the Company’s assets.  

• Ensure legal contracts and Agreements are negotiated, signed and adhered to 
as required in conjunction with the Managing Director & Group People & 
Community Partnerships Manager.  

• Adherence to Company 
Policies and legislation  

• Mitigating Risk/Brand 
reputational damage  

• B Corp Standards and 
responsibilities are met  

• We “Do The Right Thing”  

• Stakeholder Impact considered  

• Legal contracts/Agreements 
adhered to  

 

 

 

 

 

 

 

 

 

 

 

  

sollicitudin aliquamerra 
accumsan 

– Magna eget est lorem  
– Vel facilisis volutpat est velit 

egestas. Hac habitasse platea 
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How to Apply 
An executive search is being undertaken by Watermark alongside the public 
advertisement.  
 

Applications for the position will need to include the following:  

 

 

 

 

 

 

 

 

 

 
For a confidential discussion please call Chris Grant or Alison Myatt of Watermark Search International 
who are leading the search on behalf of Sportsgirl. Please note: Over the Christmas and New Year break 
we may not be able to take calls however will endeavour to answer your queries as soon as we return 
from annual leave. 

 

Chris Grant Alison Myatt Mia Son 

Partner, Executive Search Head of Research Project Administrator 

0493 714 171 0412 630 817 03 8629 1317 

 

Please send your application quoting Ref No A006211 to Watermark Search International at 
search@watermarksearch.com.au. We will reply to the email address used for your application.  

 

Closing date: 18/01/2026 

  

A brief cover letter or 
statement addressing 
the key role criteria and 
outlining what the 
candidate feels they 
would bring to this 
position 

 

Covering positions held, 
dates, key achievements 
and details of present 
position 

Details of education, 
professional training and 
qualifications including 
dates of degree 
completion. 

 

Candidate 
Statement 

Curriculum 
Vitae 

Any further support 
documents 

 

Support for 
Your 
Application 

mailto:search@watermarksearch.com.au
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Our Capabilities  

 
Executive Search  
Founded in 1979, we are one of the longest established 

Australian executive search firms. Even though we are, 

above all else, an Australian based firm, we have an 

established track record in attracting and then securing, 

overseas candidates. 

We have considerable expertise in senior executive 

appointments across a broad range of public and private 

sector organisations. Our firm has been built on a 

substantial body of work undertaken for publicly listed 

companies, private companies, professional services, 

state owned corporations, government agencies, 

departments and advisory boards. 

 

 
Interim Executive 
We provide immediate and high-level specialist executives 

with the experience to bring stability to and provide 

guardianship for a company during a period of change, 

executive absence or performance turnaround. We also 

assist with providing executives who deliver on projects, 

programs or specialist reviews. When clients are ready to 

appoint an executive, we normally complete the 

assignment within two weeks. Our latest survey shows 

that those executives remain in place for an average of 9 

months. 

 

 
Board Appointments  
We believe that strong boards make for better 

organisations and improved business performance. In 

conducting searches we do not simply look for ‘a name’ 

but rather search for candidates with the relevant skills to 

add real value to a board. We often start our board 

search by working with the client to produce a Board 

Skills Matrix, which then informs the specific brief. 
Our track record ensures familiarity with the specific, and 

often sensitive, challenges involved in appointing Non-

Executive Directors and Chairs with the right skill, 

personal and cultural fit.  

 

 
Thought Leadership 
As thought leaders, we undertake various pieces of 

research and market analysis to form our Agile Leadership 

Lessons Podcast, Annual Interim Executive Survey and 

Board Diversity Index. To view our current reports please 

click here. 

 

 

  

https://www.watermarksearch.com.au/reports
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Candidate Care 

 
At Watermark, we recognise we have a duty of care to both our clients and the 
candidates. As an ambassador for Sportsgirl, we recognise how important our role is in 
representing your brand, we take this responsibility seriously and treat successful and 
unsuccessful applicants with the same level of respect: 

– All candidates filtered out before an initial interview are 

advised in writing. 

– Candidates sourced by Watermark are called and given 

feedback on their performance throughout the 

selection process; this includes feedback about their 

experience, knowledge, capabilities and fit for the 

organisation as well as feedback about their 

interviewing and presentation techniques. 

– Candidates who proceed  
to client interviews are debriefed and receive feedback 
either face-to-face or over the phone; this includes 
feedback as outlined above, plus specific feedback from 
any notes taken during the interview. We also provide 
feedback on areas for development such as interview 
skills, professional development and career guidance. 

 

Candidate Charter 

 
We respect our candidates as individuals and value them as an integral asset to our business. Our focus is on understanding their 
talents and aspirations and matching them to the right role and organisation. Whether we approach you about a specific role or you 
contact us to explore opportunities, we want you to experience our commitment to providing a seamlessly professional, constructive, 
integrity driven service where we care about our engagement with you.  

Watermark Search are members of the Association of Executive Search Consultants (AESC) which means their Code of Professional 
Practice applies to us. 

AESC members: 

• Integrity - conduct themselves and their business activities with absolute integrity and are at all times open, honest, and 
worthy of trust. 

• Excellence - focus on their clients’ unique business needs, providing high quality service and using rigorous results-focused 
methodologies. 

• Objectivity - serve as trusted advisors, exercising independent, objective judgment. 

• Diversity and Inclusion - value diverse leadership. They identify the most qualified talent by searching and assessing without 
bias. 

• Confidentiality - always respect any confidential information entrusted to them by clients and candidates. 

• Avoiding Conflicts of Interest - avoid conflicts of interest with clients and candidates. Where a potential conflict may exist, 
members disclose and resolve those conflicts. 

Copyright 2021 Association of Executive Search Consultants www.aesc.org 

 

If ever you feel we have not lived up to this code of ethics, please tell us. We want to know.  

  

Email our Managing Director at David.Evans@watermarksearch.com.au. 

https://www.aesc.org/
http://www.aesc.org/
mailto:David.Evans@watermarksearch.com.au
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Contact Us 

 
Melbourne  
Level 11, 385 Bourke Street 

Melbourne VIC 3000 

+61 3 8629 1333 

 

Sydney 
Level 32, 200 George Street 

Sydney NSW 2000 

+61 2 9233 1200 

 

watermarksearch.com.au   
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